
MEDIA INFORMATION 2022 Advertising in a magazine 
that targets your customers 
makes sense. 

Advertising in a magazine 
that is being read by your 
customers makes sales.

autotechnician magazine is brought to you by Paul Dearing and Nicola St Clair

www.autotechnician.co.uk
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servicing the independent workshop

Printed magazine:             
Sent to 10,054 workshop owners & technicians

Digital magazine:              
Shared with 19,133 workshop owners & technicians

Editorial opportunities:

autotechnician.co.uk:   
Over 8,000 unique visits each month

The Buzz:             
Monthly e-bulletin

e-Blasts: 
     

Social media:     
With over 13,300 followers on Facebook

autotech campaign:             
Online assessment and sponsorship opportunity

Big Day Out:               
Technical training events 

Features list, issue plan & deadlines 

Circulations, rate cards & technical data: 

Contact details 
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Why autotechnician? 
Helping you achieve increased revenue and sales, market share and brand awareness 

autotechnician only serves the independent workshop sector with traditional print, digital, web and social 
media. There is no crossover into other market sectors, so the information we provide throughout the magazine 
and our associated brands to our readers is completely targeted, relevant and job useful. We are in constant 
contact with our readers, some of which contribute within autotechnician, which keeps our fingers on the 
pulse of the market and allows us to evolve the magazine through reader input.

Where do you go to find the information you need to increase your knowledge and confidence in the 
market sector you and your business serves?  

At autotechnician we understand the aftermarket and how it works, with a combined 40 years of experience 
in working within the automotive B2B press, both Nicola and Paul have built lasting relationships with readers 
and key industry figures. Nicola prides herself on the relationships she has built with our readers and is 
passionate about supporting workshops through the challenges they face day to day and in the future. Paul has 
been described as an extension of their marketing department by many of his clients, offering a consultative 
approach to best match their advertising needs and delivery in the best formats to achieve the results required. 

You can rest assured this targeted approach, delivered in all formats and with our experienced team at the helm, 
is why you should choose autotechnician to deliver your core messages to our industry.

 

“Opus IVS has worked with autotechnician 
for many years, utilising both print and digital 
opportunities that the magazine offers. Our 
business relies heavily on the distribution of 
case studies that not only provide readers with 
technical knowledge, but that also highlight 
how our IVS 360 diagnostic support service 
works, and its benefit to technicians worldwide.

“The autotechnician team are extremely 
knowledgeable in the aftermarket field and take 
it as a priority to learn about your business, how 
it works and what it needs in order to be able to 
deliver effective and planned content.

We work closely with the autotechnician team 
to plan and deliver essential case studies, 
through regular communications and strategy 
meetings which we feel really helps us to 
maximise and best utilise our advertising 
spend. With their large publication and online 
reach, our case studies are delivered on mass, 
worldwide – as a global business, this is 
essential to our marketing activities!

“We have always found autotechnician’s 
services to be efficient and professional. As 
a result of their effective working ethic and 
delivery, we are experiencing heightened brand 
awareness and a consistent level of  
lead generation.”

Neil LePine, Head of Sales & Marketing 
Europe/ROW.Editor

Nicola St Clair
Commercial Director
Paul Dearing

Technical Editor
Rob Marshall

Digital Products Manager
Nathan Wise
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Print & Digital magazine 
There will be a mix of traditional print and digital versions of 
autotechnician in 2022 (see Page 9 for features and issue plan)  
plus online, digital and social media promotion. This will fulfil your 
promotional needs across all available formats and ensure your 
message is seen no matter where our readers decide to go for their 
autotechnician fix.

Advertising packages will be available across all formats or for individual media. For more 
information on packages available, call Paul Dearing on 0044 (0)7808 077611  
or email paul@autotechnician.co.uk

 

List of services: 

• Print advertising
• Digital advertising
• Web advertising
• E-bulletins
• e-Blasts
• Sponsorship
• Event sponsorship
• Social Media campaigns
• Loose & bound inserts
• Direct mail 
•  Bespoke product/technical  

video service

OCTOBER 2021

 Can habits be the 
key to success? 
Page 12

Regenerative 
braking explained 
Page 26

Damaged DPFs 
Page 49

Elon Musk, Tesla 
& the bet of the 
century 
Page 70

      THE BIG PICTURE The connected car, access  to data & block exemptionPage 57

https://issuu.com/autotech9/docs/digital_with_cover_wrap_oct21_at?fr=sYmUzYzI3NDUwNDA
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in the time and effort to invest in this specialist training. I made the commitment in 2019 to come to the UK and be trained with the best DPF training from the master himself, Darren Darling. I’ve had no comebacks from the DPFs I’ve fixed, and always get positive feedback.” 

“By far the biggest problem causing irreversible damage to DPFs is the lack of up to date, thorough DPF training on the part of the technician being asked to clean/fix the DPF,” says Darren. “They don’t know what they don’t know and so are attempting a DPF fix, not realising they have neither the skillset nor the diagnostic expertise. Technicians responsible for these damaged DPFs are unlikely to know the consequences of their flawed ‘fixes’ because as our member feedback confirms, motorists approach them to find out why, despite their DPF being ‘fixed’ by another garage, it’s still faulty. This problem is also the enemy of sustainability – damaged DPFs are 

“DPFs are being damaged at an alarming rate when it’s preventable. Part of the problem is that additives designed to clean the DPF are being misused and because of this, causing irreparable damage”

consigned to landfill. Multiple hours are spent attempting a fix. New products are produced, packaged, and despatched – all eating into resources. Whereas fixed DPFs with life in them are part of the circular economy.”

“There’s a huge economic opportunity for garages to capitalise on the increase in blocked and damaged DPFs due to the stop start short journey driving that’s become prevalent in recent months,” explains Darren. “Our DPF training rapidly delivers ROI and places a technician in the top 5% category. With training on how to diagnose and fix even the most blocked DPFs they can legitimately claim the status of being a genuine and trusted DPF practitioner with an incredible first-time fix rate. We show mechanics how they can use chemicals – the products designed to clean DPFs without removing them from the vehicle. We only use the globally trusted JLM Lubricants’ range of DPF products.”

“Crucially, the motorist wins when their technician becomes a DPF practitioner. The motorist deserves value for money, real expertise, and a first-time fix. The current dire situation must be turned round so that everyone wins.”

Autotechnician is delighted to be spearheading this campaign to raise awareness with technicians of the importance of DPF training. To find out more about the live, online, and interactive DPF training delivered by Darren Darling, and to read reviews from technicians benefiting from this training, please visit www.the-dpf-doctor.com. For more information on JLM Lubricants’ products, please email info@kalimex.co.uk or visit  www.jlmlubricants.com. 

IRREPARABLE DAMAGE    
The DPF Doctor Network of leading DPF diagnostics specialists is reporting a huge increase in terminally damaged 

DPF units, in many cases, caused by the overuse of additives or too many forced regenerations. In this brief video, 

Mike Schlup, MD at Kalimex – the UK distributors for JLM – explains more.
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Editorial Opportunities
For supporting advertisers, there are many options to deliver engaging 
content to our readers by working with Editor Nicola St Clair and Technical 
Editor Rob Marshall

Print & digital: 
• Technical article: Showcase one or more of your products in a workshop scenario 

• Product review: One of our Master techs can test and review your product

•  Case study:  Pick a workshop customer that has used your product/service and increased
  revenue, business opportunities or improved their working environment

•  Product/service articles: Be included withing specific features or within our Parts, Tools & Tips 
section

•  Competitions/Giveaways: Offer our readers the opportunity to win prizes or promotional 
products.

 

Digital only: 
• Video content: Include video content and bring your message to life 

• Live links: Include a live link to your website, extended article, or specific product web page 

•    Advertiser Index:  All advertising companies are included within our advertiser index with
  accompanying web link 

• autotechnician.co.uk: All extended features articles will be hosted on autotechnician.co.uk 

 

“Autotechnician has given us the ideal 
platform to communicate to garages 
on products, diagnostics and training. 
Technicians can relate to real life 
case studies and this is an area that 
autotechnician excel in. They talk to the 
people that actually do the job day in day 
out and so the articles are written in a way 
that technicians understand and trust.”

Julian Goulding, Northern Europe 
Marketing Manager – Delphi Technologies
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The stakes are high when it comes to the misdiagnosis of Diesel Particulate Filter faults 
and the incorrect use of additives, costing the motorist thousands of pounds in needless 
replacements and at the very least, your workshop’s reputation. 

In this feature, Gareth Davies of Euro Performance presents a case study on a VW Crafter fleet vehicle that presented an engine 
management light, flashing glow plug light, and a particulate filter picture in the main driver information display. Only one fault 
code was present, P2463 DPF excessive soot accumulation too high, and after further investigation, ascertained that the measured 
and calculated soot loadings were 16g and 60g respectively. Gareth saw this as a great opportunity for some on the job or ‘just in 
time training’ to investigate the plausibility of the overloaded/blocked DPF vehicle reports from page 51.

But first, DPF Doctor Network founder Darren Darling reports on the alarming amount of damaged-beyond-repair DPFs 
being seen, due to additive misuse and forced regenerations…
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Diesel Particulate Filters

A special report from Darren Darling, founder of The DPF 
Doctor Network, featuring Stephen Kasapis, DPF Doctor 
and brand ambassador, Australia.

“Something of real concern is the number of cars coming 
to us with damaged DPFs due to poor attempts at repairing 
the car,” says Darren. “Across our network we’re now seeing 
hundreds of damaged-beyond-repair DPFs every month. This 
is frustrating as the motorist has already spent their hard-
earned cash with another garage having the DPF cleaned or 
regenerated. They now face the devastating news they must 
replace the expensive DPF. In principle, cleaning a DPF is 
simple. However, they’re easily damaged by high temperatures 
and a misuse of additives. This tends to happen when garages 
reset adaptations to get warning lights out when it’s not safe 
to do so or when they carry out forced regenerations. The 
problem has increased since more garages have decided to 
keep DPF repairs and cleaning in-house. But they don’t really 
understand what they’re doing. Most DPF cleaning equipment 
is advertised as an easy way to make a fast buck. But at who’s 
expense? The motorist.” 

“In the last month alone, DPF Doctors have had 300 broken 
DPFs referred to them; broken beyond repair because of 
the lack of skills and DPF knowhow on the part of the techs 
attempting to fix them. This amounts to a mind-blowing total 
of £300,000. Only today a lady brought her car to my workshop 
with a DPF that needs replacing (just 33,000 miles on the 
clock). She’d been quoted £4,000 for a new DPF by the main 
dealer.”  

“DPFs are being damaged at an alarming rate when it’s 
preventable. Part of the problem is that additives designed to 
clean the DPF are being misused and because of this, causing 
irreparable damage,” says Darren.

This problem is not solely confined to the UK. As this article 
was going to print, Stephen Kasapis sent this message:

“A few days ago, I was called from a workshop in Perth, 4,300 
km from my base in Brisbane. The mechanic was trying to fix a 
Mitsubishi 4x4, that had done only 56,000km. He’d carried out 
a few regenerations of the DPF with his scan tool, but the car 
was still in limp mode, and he was stuck. He had called several 
mechanics. I used TeamViewer and got into his scan tool. It 
didn’t take long to work out that the DPF was damaged. I told 
him it was damaged because he’d put it through too many 
regenerations. I had a quick look at some scan data. The reason 
the DPF system had stopped any regeneration on the road 
was because the oil dilution was not reset. Had this car been 
seen by a member of the DPF Doctor Network they would 
have known not to do so many regenerations and would have 
checked the oil dilution. This car needs a new DPF which in 
Australia amounts to $5,000 (approx. £2,500). I didn’t charge 
the guy but advised him to join the DPF Doctor Network and 
get some real DPF training.  I wish more workshops would put 

Darren Darling

Damaged DPFs –  
the new pandemic

www.autotechnician.co.uk
https://autotechnician.co.uk/autotech-mag
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autotechnician.co.uk Click here to visit website 
An online resource that enjoys over 8,000 unique visits each month. Since the launch back in 2016, autotechnician.co.uk 
has continued to grow the traffic visiting the site by offering daily updates, technical articles, case studies and all the latest 
news and products from the aftermarket. Our users can also find all our archived issues, plus take the free autotech skills 
assessment hosted on the site. This is why our users keep coming back and new users are visiting the site every day. This, 
coupled to links with our social media, offers our advertisers maximum exposure 24/7, 365 days a year.

You can choose from a range of banner opportunities, sponsored articles, competitions and giveaways. We are now also offering web banners in high page view 
articles on a solus basis.

For more information on investment, please go to page10

www.autotechnician.co.uk
https://autotechnician.co.uk/registration/


 

The Stats:  

Facebook: 
• 13,336* followers
• Over 30,000 reach per month
• Over 16,000 engagements per month 

*Stats taken 18/10/2021
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Monthly e-bulletin “The Buzz”   
Sent to 10,126 independent workshop owners/technicians each month, The Buzz offers 
technical case studies and how-to fixes, the latest product and industry news, plus 
competitions and giveaways. In turn, this provides you the opportunity to deliver your 
technical/products messages in article or video formats linked to banner advertising to 
reinforce your sales message or offer our readers promotional gifts/giveaways. There  
are several advertising and advertorial opportunities to suit your needs, please go to 
page 10 for options and costings.

HTML e-Blasts 
Take advantage of our bespoke HTML e-Blast service. Shared with 5,000 recipients, this 
gives you the opportunity to target independent workshop owners and technicians with 
an email dedicated to your products, services or a particular aticle with links to specific 
landing pages, promotions or your website.
Send us your own HTML file or, if you do not have that faciity, supply us with all the 
content and we can build the e-Blast for you. 
For information on pricing and specifications, please go to page 10 or for more 
information on all the above please call Paul Dearing on 0044 (0)7808 077611 or email 
paul@autotechnician.co.uk 

Social Media 
Our mission from inception was to join the dots between traditional print through to 
social media, ensuring the correct information is being shared in all formats and all 
media is linked in some shape or form. We have achieved this and are now delivering 
daily information, both independent and sponsored, to our networks. We now have 
over 13,300* followers on Facebook who are being updated with job-useful content on 
a regular basis. Our sponsored post stats are impressive and extremely cost-effective. 
We have a dedicated online manager, Nathan Wise, who understands when and what 
to share and also mediates, so you can rest assured that you are in safe hands when 
choosing to increase your reach on social media by partnering with autotechnician. 
For a complete rate card, or more information, please call Paul Dearing on 0044 (0) 7808 
077611 or  email paul@autotechnician.co.uk

autotechnician.co.uk Click here to visit website 
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20
22

  

A sponsorship opportunity not to be missed! autotech 
offers online technical assessments, allowing our 
readers to benchmark their knowledge and identify 
training needs. We also host Big Day Out/Big Weekend 
training events, bringing together workshop owners and 
technicians that truly want to invest in themselves and 
their businesses. 

As a sponsor, you will enjoy a 10-month promotional package across all 
of autotechnician’s media formats. You can offer information via case 
studies, customer visits, product features, plus take advantage of the live 
events and receive high levels of sales enquiries through the registration 
process.

autotech online
We launched autotech Online technical training compilations on 
YouTube in 2021, providing independent and autotech sponsor technical 
presentations when physical events could not take place due to COVID 
restrictions www.youtube.com/channel/UCVpRBsEJ89t3Tfh8JrsBOxw.
We will continue to work with Automechanika Birmingham to deliver 
autotech updates via their auto: resource hub. 

This is a sponsorship opportunity not to be missed. 

For a detailed autotech pack, please email paul@autotechnician.co.uk 
or call Paul on 0044 (0) 7808 0777611. 

• Sponsorship is limited to a maximum of six.
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Sponsorship opportunity 

Autotech attracts hundreds of garage owners and technicians from 
across the UK to take part in online assessments and attend our Big 
Day Out training events. As one of the Autotech campaign’s 
partnering sponsors, you will be part of a ten-month promotion in 
print, online and via social media. Each partner will have the 
opportunity to deliver technical articles and product information to 
Autotechnician readers plus generate high levels of sales enquiries 
via the online assessment registration. You will also be able to take 
part in the Big Day Out events and network with delegates during 
registration and the extended lunch.  
 
New for 2020  
We are launching a new two-day training event in October 2020. 
Incorporate a networking dinner and competition element to the 
second day plus there will be a dedicated Autotech campaign in 
our new Technical and Product Bulletin from January 2020. 
 

 

To take advantage of this exclusive opportunity to align your brand 
with technical development and for a full sponsor package, please 
email paul@autotechnician.co.uk or call Paul Dearing on 0044 (0) 
7808 077 611. 

2020

at_media pack_2020.qxp_Layout 1  29/09/2020  19:57  Page 8

https://autotechnician.co.uk/registration/
https://autotechnician.co.uk/registration/
https://autotechnician.co.uk/training/
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2022/23 Features List

All editorial is free of charge and will be used at the Editor’s discretion. Published editorial can include an email, telephone contact or web link, as well as practical 
videos. Articles within the magazines can be linked to extended features on www.autotechnician.co.uk and linked to a supplier resource. Content can also be shared 
to our Facebook and Twitter networks.
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Many people new to electric vehicles are 
surprised to see an ordinary 12v battery 
under the bonnet. Pete Melville, founder 
of the Hybrid and Electric Vehicle Repair 
Alliance, HEVRA, explains the reasons 
behind its inclusion

The lead acid battery was the first rechargeable battery, 
invented in France back in the 1800s. It’s been refined over the 
years of course, much like that other 19th century antique, the 
internal combustion engine. The two are quite a good pairing, 
with the lead acid battery providing a large current for a short 
time for engine starting, and a nice float voltage for simple 
charging arrangements, unlike Nickel-based technologies.

However, the electric vehicle not only has different needs, but 
it also has its own enormous store of electrical energy in the 
form of the traction battery, so why complicate it with another 
one? Are manufacturers just being lazy and using systems 
designed for combustion engine cars?

The changing role of the 12v battery
The short answer is no, and there are lots of reasons for a low 
voltage system. The first is that the high voltage battery is only 
connected when necessary and needs to be disconnected 
in the event of a crash or certain types of repair work. It is still 
desirable to have electrical power in these circumstances – 
for control units, hazard warning lights, parking brakes – and 
all manner of other things. With the high voltage battery 
disconnected when parked, you’d have no central locking, 
interior light or even any way to reconnect it! The second 
is that each high voltage cable has an interlock to monitor 
disconnection, earth shielding, and is monitored for electrical 
leakage. That becomes a huge task if everything in the car 
is powered by the high voltage system. The third reason is 
that automotive systems are designed for 12v, and literally 
everything, from bulbs to switchgear to ECUs, would have to 
be redesigned for high voltage. The fourth reason is that even 
in desktop computers that are powered by the mains, the 
voltage is always stepped down to either 12v, 5v or 3.3v, as 
that’s what the actual integrated circuits run on, so any higher 
supply voltage would mean the ECU would have to contain 
additional circuitry to reduce it anyway. The fifth reason is 
that you’d need to be high voltage qualified and follow high 
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voltage procedures to do literally anything. I am sure there are 
plenty more reasons.

So, the low voltage system is here to stay, and for now it stays 
at 12v. Changes are on the way though – the Tesla Model 3 
doesn’t have a single physical replaceable 12v fuse, which 
means we need to rethink some of the test procedures we’ve 
followed for decades. Is a lack of supply a fuse box fault, or 
has it switched off for a legitimate reason and the fault is 
elsewhere? What about parasitic drains? Removing fuses has 
always been a handy way to isolate vehicle circuits, so we need 
new ways of doing this too.

Battery top-ups 
Talking of parasitic drains, different electric vehicles use quite 
different methods to make sure the 12v battery remains ready 
for use. The use of body control modules and intelligent fuse 
boxes to manage demand, and the fitting of a current sensor 
on the battery terminal, have become the norm for all modern 
vehicles. However, the EV has some other tricks up its sleeve.

Because we don’t use an engine to charge the battery, but 
a DC-DC converter, we can engage it whenever we like. 
Many electric vehicles will check the resting voltage of the 
12v battery periodically and can top it up as required. The EV 
battery can often be 100 times the capacity of the 12v battery, 
so when parked for long periods, periodic recharging means 
the car remains ready for use when the battery in a traditional 
car would have discharged.

Needless to say, the system is still not flawless. Some models, 
for example, will test the 12v battery once every 24 hours. If the 
battery discharges more quickly than this due to a large drain, 
it will be too late by the time the car next does the test. Other 
cars monitor the battery condition more frequently, or even 
continuously, but this can give us a different symptom – in the 
case of a battery drain, it will actually cause the high voltage 
battery to drain (as it will constantly be attempting to top up 
the 12v system). This is a lifesaver when your car is parked in 
town and when you return to find it still has sufficient 12v 
power to start and get home. But when you’ve parked your car 
at the airport for a fortnight and have a long drive home, you’d 
probably rather jump start it and still have enough charge to 
get home.

In reality, these problems are rare – with a combustion engine, 
a car needs to keep a large reserve of electrical power for 
engine starting and has no means of charging the battery 

when parked and can’t be left plugged in to top up as required. 
For this reason, carmakers have got pretty good at keeping 
parasitic drains low and switching off consumers if necessary. 
There are some exceptions, however.

Tesla have never made a car with a combustion engine. In fact, 
before 2008 they’d never made a car at all, which makes the 
Model S, launched in its home market in 2012, all the more 
impressive. With their second ever design, they’d managed to 
make a product superior to their rivals who have been making 
cars for a hundred years. The Model S, and more so the later 
Model X with electric falcon-wing doors, have huge electrical 
demands though. Their electric gadgets, powerful (but power 
hungry) processors, and lack of a start/stop switch of any 
kind means they draw large amounts of power when parked, 
which Tesla addressed by letting the battery top up whenever 
required. The downside of this strategy is that the car loses 
estimated driving miles at an alarming rate when parked, to 
the point that you’d be quite concerned to leave it parked up 
for a long period.

Shut that door! 
Kia and Hyundai are another great innovator when it comes 
to electric vehicles, with sophisticated thermal management 
and braking systems to improve efficiency, their cars also offer 
some of the highest miles on one charge (which seems to be 
the only stat some buyers are interested in). Like many other 
Asian manufacturers, reliability is generally good, but with 
some surprising engineering omissions. Let’s take a 2020 Kia 
e-Niro for example, a family-sized car. It’s an awesome machine, 
with 201bhp, in general driving they reckon it’ll do 282 miles 
on one charge, stretching to 382 if you drive mainly in town. 

"The Tesla Model 3 
doesn't have a single 
physical replaceable 12v 
fuse, which means we 
need to rethink some of 
the test procedures we've 
followed for decades "

Maintaining EV battery health
Alex Johns, from battery data specialists Altelium, 
explains how to advise electric car owners in order to 
keep their Electric Vehicle battery in good health

https://autotechnician.co.uk/maintaining-ev-
battery-health
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Sponsorship opportunity 

Autotech attracts hundreds of garage owners and technicians from 
across the UK to take part in online assessments and attend our Big 
Day Out training events. As one of the Autotech campaign’s 
partnering sponsors, you will be part of a ten-month promotion in 
print, online and via social media. Each partner will have the 
opportunity to deliver technical articles and product information to 
Autotechnician readers plus generate high levels of sales enquiries 
via the online assessment registration. You will also be able to take 
part in the Big Day Out events and network with delegates during 
registration and the extended lunch.  
 
New for 2020  
We are launching a new two-day training event in October 2020. 
Incorporate a networking dinner and competition element to the 
second day plus there will be a dedicated Autotech campaign in 
our new Technical and Product Bulletin from January 2020. 
 

 

To take advantage of this exclusive opportunity to align your brand 
with technical development and for a full sponsor package, please 
email paul@autotechnician.co.uk or call Paul Dearing on 0044 (0) 
7808 077 611. 

2020
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servicing the independent workshop

Circulations, rate cards & technical data: 
All media brands are sent to or shared with independent workshop 
owners & technicians
Circulations: 
autotechnician Print:  10,054  
Digital with print:   19,133 
autotechnician Digital:  20,129

 

Advertisement Rates (Print/Digital)* Digital Only 

Double Page Spread: £2,229.00  £1,397.00

Full Page:  £1,448.00 £941.00

Half Page:  £1,005.00 £653.00

Quarter Page:  £587.00  £381.00

Front Cover QP Strip: £1,017.00 £610.00

 
Covers plus 15% 
Advertorials plus 20% 
Loose inserts £140.00 per 1,000,  
plus postage 
Bound in inserts available on request 
Series discounts available on request 
Gatefolds, Belly Bands etc are 
available on  request

The Buzz: Monthly e-bulletin: 10,126 Independent Workshops
All banner specifications are as autotechnician.co.uk, see below. A 
sponsored article requires an image, cover text to encourage clicks, plus 
URL. Same requirements for sponsorship and headline banner.  
Headline Sponsor:   £609.00
Including leaderboard banner plus article. Article will also be hosted on 
autotechnician.co.uk.
Advertising Banner:   £346.00
Technical or Product article:  £389.00

HTML e-Blasts: 5,000 independent workshops 
£148.000 per 1000, maximum 5,000. Provide html file, 600 pixels wide, 
plus separate file of all images. For non html e-blasts, please email  
paul@autotechnician.co.uk for specifications, see page 7 for more 
details.

 autotechnician.co.uk Online Rate Card    

Takeover Banner:*   £1,032.00 per month  Dimensions on request

Leaderboard Banner: £520.00 per month 728 x 90 pixels

Box Banner:  £391.00 per month 300 x 300 pixels

300 x 225 Banner: £363.00 per month 300 x 225 pixels

All banners should be supplied in jpeg/gif format with a maximum file size of 100kb. If 
animated, a maximum 7 second everlasting loop is required.  

Please note: Apart from the takeover banner, all banners will rotate up to a maximum 
of four. Solus positions are available on request.

 TO BOOK: 
For display, bound inserts and for any online advertising information and 
e-marketing, please call Paul Dearing on 0044 (0) 7808 077 611 or email 
paul@autotechnician.co.uk

*  Each printed issue will be accompanied by a digital issue

Mechanical data
Full page bleed: 303mm high x 216mm wide
Full page trim: 297mm high x 210mm wide
Full page type: 270mm high x 190mm wide

DPS bleed: 303mm high x 426mm wide
DPS trim: 297mm high x 420mm wide
DPS type: 270mm high x 400mm wide

Half page vertical: 270mm high x 90mm wide
Half page horizontal: 130mm high x 190mm wide

Quarter page vertical: 130mm high x 92mm wide
Quarter page strip: 60mm high x 190mm wide
Quarter page column: 270mm high x 42mm wide

Copy requirements
•  Advertisements should be supplied as high 

resolution PDFs
• FONTS MUST BE OUTLINED
• Images must be CMYK

Please note: All rates are subject to VAT at the rate of 
ruling on the date of invoice and all invoices are payable 
on 30 days after publication date.



MEDIA INFORMATION 2022

autotechnician magazine is brought to you by Paul Dearing and Nicola St Clair

Targeted, effective multimedia promotions for your brand
Aftermarket Media Solutions Ltd
Company Number: 09625886

The Joiners Shop, Historic Dockyard Chatham, Kent ME4 4TZ

Nicola St Clair 

Editorial Director

01634 816 165
07904 521 923
nicola@autotechnician.co.uk

Paul Dearing 

Commerical Director

01778 701 615
07808 077 611
paul@autotechnician.co.uk

 

“Without these excellent articles, we as 
independent technicians would struggle 
to learn and get hold of this information 
to help us fix and repair vehicles correctly, 
using the proper tools and equipment. 
What an excellent magazine for the motor 
industry, well done.”

Des Davies, Top Gear Motor Services

“It’s an excellent and informative read 
that I can relate to and covers such a wide 
variety of subjects. Long may it continue.”

Brian Gateson, Techniques

“ Autotechnician is a great publication. 
I enjoy reading it and have my team 
reading it now too.”

Gary Conway, GCAP Performance

“I love what Autotechnician do, above all 
other trade magazines.”

Matt Cleevely, Cleevely Motors




